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Safe Harbor \f

Thispresentationandthe accompanyinglides(the & t NB & S y préparddigy ¥l &irdVEting IndustriesLimited (the & / 2 Y LJlisysaleyforinformation purposesand do
not constitute any offer, recommendationor invitation to purchaseor subscribefor any securities,and shall not form the basisor be relied on in connectionwith any
contractor bindingcommitmentwhatsoever No offering of securitiesof the Companywill be made exceptby meansof a statutory offering documentcontainingdetailed
information aboutthe Company

ThisPresentationhasbeen preparedby the Companybasedon information and data which the Companyconsidersreliable, but the Companymakesno representationor
warranty, expressor implied, whatsoever,and no reliance shall be placedon, the truth, accuracy,completenessfairnessand reasonablenes®f the contents of this
Presentation ThisPresentationmay not be all inclusiveand may not containall of the information that you may considermaterial Anyliability in respectof the contentsof,
or anyomissionfrom, this Presentationis expresslyexcluded

Certainmatters discussedn this Presentationmay contain statementsregardingthe / 2 Y LJI piak&@@&pportunity and businessprospectsthat are individually and
collectively forward-looking statements Suchforward-looking statements are not guaranteesof future performance and are subjectto known and unknown risks,
uncertaintiesand assumptionghat are difficult to predict Theserisksand uncertaintiesinclude,but are not limited to, the performanceof the Indianeconomyand of the
economiesof variousinternational markets,the performanceof the industry in India and world-wide, competition, the O 2 Y LJI abiBtyxé successfullymplement its
strategy,the Company'duture levelsof growth and expansiontechnologicalimplementation,changesand advancementsgchangesn revenue,incomeor cashflowsthe
Company'anarket preferencesand its exposureto marketrisks,aswell asother risks The Company'sactualresults,levelsof activity, performanceor achievementould
differ materially and adverselyfrom results expressedn or implied by this Presentation The Companyassumeso obligationto update any forward-looking information
containedin this Presentation Anyforward-lookingstatementsand projectionsmadeby third partiesincludedin this Presentationare not adoptedby the Companyandthe
Companyis not responsiblefor suchthird-party statementsand projections

All Mapsusedin the presentationare not to scale All data, information, and mapsare provided"asis" without warranty or any representationof accuracytimelinessor
completeness
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Q1FY27 Performance Highlights \f

(yly growth)

Operating Revenue EBITDA Profit After Tax

OMMPDPH | INJ po®o [ IJ HdQOM
A 10.6%Y-0-Y Growth , / * A 7.7%Y.0Y Growth /7)) A 0.5%Y-0-Y Growth / /4

A Revenugrew11% Yearonyearin Q1 F\27, supportedby broad-basedgrowth acrosskeybusinessegments

A TotalDomesticsalesincreasedvy 13%yearon yeardrivenby healthydemandacrosshe domesticmarket

A SteelBottles& Housewaraecorded54% YoYduringthe quarter, the companyis alsoexpandingwith a fourth Nextgenerationmanufacturingine estimatedto be
commissionedby Q4FY27 and expectedto increase manufacturing capacity by approximately 35% enablingthe Companyto meet rising domestic and

internationaldemand

A DuringQ1, the Companyincurredatotal capitalexpenditureof 43.42crs including 33.25 crscapitalizedtowardsthe factory buildingin Valsadfacility. Thecapex
alsoincludes 0.39 crsincurredtowardsthe Suratfacility.



Segment Performance (Q1FY27) \d Flair
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Q1 FY26
: ClrEEiie SEgmeit B, Steel Bottles & Houseware segment 70%
Pen sales delivered strong growth by supported by existing and new : ;
o : : : : continued to gain momentum,
9%, primarily from the domestic products. With Continued portfolio :
: : : driven by strong product
markets as exports sales remain expansion and manufacturing :
: - acceptance, wider market reach, and
flattish capabilities providing scope for . o
growing contribution to revenue. Pens Creatives Steel Bottles Others

growth.



Business Performance (Q1FY27) \f
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Exports remained broadly flat amid geopolitical uncertainty in West Asi:
By focusing on other geographies and adding new export markets to
offset the impact. As conditior&abilise we expect to achieve the
projected growth rate in next 3 quarters.

Domestic demand remained robust, delivering 13% YoY growth,
supported by healthy demand across existing products and traction
from new product launches.



A journey of transformation if

Transitioned from a percentric business to a mukcategory, ownrbrand driven model

Increasing share of new segments Delivering High Growth
125% CAGR
11% share ~ 31% share
: (I):Y21 =3X, N EY26 58% CAGR Steel Bottles & Houseware
In Creative Since FY21 Since EY23
Rising Share of Domestic New Horizons of Growth beyond pens
1,250 1,231
~7%
1,080 1,043
978 958 =-4% 24%
943 874 —o0 16%
-1% 15%
13%
556
13%
287
11%
20% 19% 17% 16% -
FY23 FY24 FY25 FY26 FY21 FY22 FY23 FY24 FY25 FY26

[ Domestic Export SteelBottles Creatives || Pens



Consolidated Profit & Loss Statement L Q1 FY27 \4 Flair
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Revenue from Operations 319.2 288.5 10.6% 322.9 -1.1% 1,250.1
Cost of Materials Consumed 160.7 144.3 157.7 612.3
Gross Profit 158.6 144.2 10.0% 165.3 -4.1% 637.8
Gross Profit % 49.7% 50.0% -31 bps 51.2% -151 bps 51.0%
Employee Benefits Expense 55.6 50.4 54.2 214.5
Other Expenses 49.7 44.3 53.4 198.8
EBITDA 53.3 49.5 7.7% 57.7 -7.6% 224.5
EBITDA % 16.7% 17.2% -46 bps 17.9% -116 bps 18.0%
Depreciation and Amortisation Expense 14.3 12.7 13.7 53.1
Other Income 1.2 3.3 5.8 20.8
EBIT 40.2 40.1 0.4% 49.9 -19.3% 192.2
Finance Costs 1.3 1.2 1.3 5.2
PBT 39.0 38.8 0.4% 48.6 -19.8% 187.1
Total Tax Expense 9.9 9.9 12.1 45.7
Profit After Tax for the period 29.1 29.0 0.5% 36.5 -20.4% 141.3

PAT % 10.0% -92 bps 11.3% -220 bps 113% [
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New Product Launches \4 Flair



New Product Launches - Pens if
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New Product Launches - Creatives Y Flair
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New Product Launches L Steel bottles V

VACUUM INSULATED
STAINLESS STEEL TUMBLER




School Reach Out Initiatives

Agragami Vidya Kendra

Bangalore

Dr. Mehta’s International Smart School
Chennai

Gold Field Public School
Delhi

M Flair

Mukul Bose Memorial Institution
Kolkata




Advertisement and Marketing Initiatives
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This #NationalStationeryWeek, we celebrated the smal
moments that sparked something bigger.

The doodles that became ideas. The notes that became
plans. The sketches that became stories.

Here's to the joy of writing, drawing, planning,
highlighting, creating & everything in between.

#NationalStationeryWeek2026 #FlairWorld #Flair
#FlairPens #FlairCreative #Hauser #HauserArtz #Zoox
#PiemreCardin #CreativityStartsHere #Stationerylove
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Some matches are just meant to be.
One writes. One fixes. @
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Every idea deserves the right too. From clean writing o boid strokes and quick
notes, Hauser brings precision to every page. Your XtraOrdinary Stationery Guide,
Gesigned to heip ideas fiow, Ciearly and effortiessly.

#WritewithHauser #StationeryGuide #Hauser #WritingTools
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Your XtraOrdinary
Stationery Guide

= Clean Writing
Fx Bold & Brighe
@ Key Ideas
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Not Every Memory Begins On A Screen.
Some Begin On Paper.

This National Stationery Week, we celebrate the joy of putting
thought into form.
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At a Glance \F
ey
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Legacy of Leadership Now focusing on Diversifying Legacy Business
with over 5 decades of excellence with High Growth Segments
- _ » Creative segmenestablished in 2021. Launched range @IS
Larg(—?st Pe_n Brand Global footprl_ntln 115+ Top 3player in ertln*g to foray from pens to a Compliant Steel Bottles and a
in India countries Instrument Industry comprehensive stationery product range of Houseware Products -
portfolio in 2023 3
2
:% ®
'% T
=
[2)
Z2
- Multi Brand & Innovative Product Portfolio
LargeSt DlStrlbUthn Network History of Developing Innovative Products  Seeding brands across price poirits
380design registrations and trademark filed so  meet various consumer demand
By leveraging the E
Superstockist Distributor: Wholesaler & Present in over: Pens Creative Steel Bottles & Houseware
162 8,000+ Retailer: 6500+pincodes v plerre cardin HAUSER, £ (==
3,30,000+ Creatice 4

rrrrrrr

*Source: FY23 Crisil Industry Report ~ ~Source: Awarded Top Expdpiexbgncil 16



Key Milestones \d Flair

1976 1998 2009 2012 2014 2015 2018 2021 2023 2025 2026

oCf IbRahdE New NPPI* acquired Manufacturing . - Strengthened wooden
wasregistered Manufacturing certain trademarks plant was set up Company got listed pencil manufacturing through
plant was set up in 2T GKS &l I dza S Ndh Valsad (Gujarat) on NSE & BSE FlomaxeStationery Pvt. Ltd.,
Dehradun brand Launched steel bottles - Expanding installed annual
in domestic & capacity to ~2.4 billion units
, , B international market
if j o HAUSER® BIS Certificate received

| | | S | =1

Commenced I Olj dzA NB R at A S NINM&nufacturin GCft I ANJ / NBI d4V@ihSerat for Pencils, Sharpeners
production at one of I F NRAYE¢ 0N} YR FguNdwas set range of products and Erasers commenced in 2028
our manufacturing writing up inNaigaon was launched -- Manufacturing of Wooden Pencils
units in Daman instruments launched from Surat in FY26
-- Partnership withMiapedfor
) f} pierre cardin éye distribution of its products

aaD» PARIS

Maped’

*olFdA2ytrt tSy YR tflFa0A0 LYRdzZAGNASE o6abttLEé0 ¢ & 2y &i23 316k SubsdBniydnéryed Bto our Qalpars Naskiantltd the Bdhdfe.> ém%b?K



Pens: A Stable Compounding Giant

Largest Pen brand and Pen Exporter from India
FY26 SKU at 2,762+ products

Only large player with highest inhouse tip making facilities
Complete control on writing experience by augmenting capacity with -efattee-
art machineries

Well established brandg Presence across all price points

BRAND - . § - | —
S V[EEDS vierrecardin @ HAUSER" | ¥(GELS © HAUSER  ¥[EEL9 ©HAUSER®
Premium (> 100) Mid-LINS Y A dz¥ O m 51 mMass (< 15)

Core Strength

A Advanced manufacturing facilities with increasing automation
A Regular new product launches with a focus on premiumisation
A Leveraging the deepest distribution network in the industry
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Steady Growth, Smarter Mix:  Premiumisation at core

4 Flair

Amongst the Highest Margins in the Industry Increasing Premium Share in New Launches
63% 9% . 60%
0 51% 51% °
44% 47% 46% il ; i 49%
37% 34%
31% 31% — !
—— 25%
34%
17% 20% 20% 17% 18%
8% 10% 12% 12% 11% 11% 6% 10% 7% 2304
0% 16% 15%
Fy21 FY22 FY23 FY24 FY25 FY26 Fy21 FY22 FY23 FY24 FY25 FY26
I Gross Profit " EBITDA  PAT —— Premium Mid-Premium Mass

x Comprehensiveportfolio cateringto customersacrossthe price points - Expansiorwithin each price segmentis crucialto tap demandand user requirementsat

variousprice points

x  Brandpresencein mid premium and premium segmentsg Investmentsmadein brandssuchasd | I dzan8&N&E A & NINJok différentiated market positioning Certain

hightticket productsare alsoavailableunderthe flagshipbranda Cf | A NE

x  New product launcheshave been increasinglytargeted towards higher price point ¢ Two-Thirdsof all new penslaunchedin F25 cateredto mid-premium and

premium segment

x Innovationled product expansiong Developandintroducepracticalyet standout productsbasedon innovationin design featuresandwriting experience

20



Creative: Targeting to become a dominant player in the larger stationery
world

Entered the Creatives segment in 2021 and introduced the brand
GCt AN/ NBI GA@BSE

\d Fla

Wide Portfolio across school & art ecosystem. Portfolio includes

watercolors, crayons, sketch pens, erasers, pencils, geometry
boxes, fine liners, sharpeners and scales etc.

Successfully scaled the segmenttiver ~10x revenue growtim
five years since inception. FY26 growth at 74% YoY.

=)

A key growth driver and with the company focused to consistently
increase its share in the business mix going forward

Winning proposition

A Leveraging the deep distribution network of pen20%

Geometry
Instruments

coverage, now focused of increasing throughput per distributor
A Constantly introducing new and hero products in this segment

A High share of ithouse manufacturing enabling control on
margins and quality

21
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Product Categories L Creative
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Partnering for Growth:  Brand Strength Driving Product Appeal \4 Flair

Leveraging Strengths of Industry Leaders For Mutual Benefit

TheDisneylicensingagreementsinceMarch 2024to usecharactersacross
awide rangeof stationery,art products,andKkits

A TargetsyoungDisneyaudiencein India, with ~20 Disneybranded

A SKUsurrentlymanufacturedanddistributed

STRATEGIC PARTNERSHIP WITH MAPED FRANCE

A Partnership with Maped France (8-decade global brand across 120+
countries)to distribute productsin India,drivingincrementalgrowth in the
Creativesegment

A Strengthens mid-premium product positioning while expandingCf I A
portfolio acrossmassand mid-premiumsegmentsand enhancingn-house
manufacturing

23



Steel Bottles and Houseware: Foray into Lifestyle Segment \4 Flair

Launched single wall and double vacuum insulated steel
bottles in FY23 from its Valsad Facility
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a dedicated distribution team.

Range of Houseware Products sold to complement the
existing bottles portfolio and offer bigger basket of
productsto distributors

Strategic Edge

A In animport dependent category Flair isamongst theinitial
recipients ofBlScertified steel bottle manufacturer

A Possess technical knemow to manufacture quality products

A Design Innovations and in house lacquering capability

27 Products sold under this category ranging from bottles,
mugs, lunchboxes, buckets, containers and allied products

Made a breakthrough in stainless steel bottles in major
|= ﬂ domestic Modern Trade chains in short span. Now possess

24



Product Categories L Steel Bottles & Houseware 4 Flair

WA Flair

Designer Houseware
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Manufacturing Facilities

Integrated Manufacturing Facilitieg Total installed capacity of 2.4 Billion pieces panum

Valsad (Gujarat) Dehradun(Uttarakhand)

Major Manufacturing Facility of the with multiple Units Pens & Creatives
manufacturing Pens, Creative Products , Steel Bottles and Houseware
products

Naigaon (Maharashtra) Surat (FlomaxeStationery)

Calculators and Pierre Cardin Tips manufacturing, Pens & Pencils & allied creative
range of Metal Pens Creatives products with recent

commissioning of Wooden
Pencils manufacturing

Strong IrHouse Production Capabilities

Majority of the workforce consists of Womenl'85 M) SO [P CUEN A

100% - &Daman units has begun delivering cost
100% 80%+ 5%+ 0 HEESE GUINEIEIINES £ [ O e savings as part of Green Initiatives &
Pens Tips Creatives Steel Bottles & Empowerment initiative Sustainability objectives.

Houseware



